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President’s Message
Dear fellow sign professionals,

I would like to start off by saying thank you for trusting me with the duties of President and 
allowing me represent you at the national level.  It has been a year of learning but the SSA 
network has been amazing helping in the transition.
  
There have been several initiatives at the national level that have been implemented to try 

and grow a stronger SAC/ACE nationally, which are worth note. We have recently enacted a fund for supporting 
Regional/Chapter membership growth of $1,000 per year. This will help to fund more dynamic events and member 
value. There has also been a fund established to support growth of regional tradeshows of up to $25,000 nationally 
that will be used as a repayable backstop for growing these events.  We do not currently host a tradeshow but this 
fund would help in future consideration if we decided it was of value to our members without the exposure of losing 
money on the investment. The last major initiative was the national road show, which was a great success. This event 
will be renewed next year and should be a great opportunity to provide our members value and recruit new members.

Our goal for this year is to increase engagement and value for our membership through speakers, networking and 
advocacy. The success of any membership organization is dependent on members engagement so whenever possible 
please attend our events, bring your team and potential members because our industry deserves a voice and the SSA 
will help ensure you are heard.

Kind regards,

Carl Weger
President SSA
President/CEO – Sleek Signs

Having the right tool in your company can help excel your business.  A membership in the Saskatchewan Sign Association 
is one of those tools. 

When you join the Saskatchewan Sign Association, you automatically become a member of the Sign Association of 
Canada (SAC-ACE), — with two powerful resources in your corner, you have access to the connections, training and infor-
mation you need to grow your business.

The Saskatchewan Sign Association is committed to serving the sign 
industry in Saskatchewan in the following areas:
               •  Providing effective support to the members.
               •  Lobbying for effective changes where appropriate.
               •  Providing appropriate training service to the members.

Get The Tool You Can’t Live Without...

www.sasksignassoc.cawww.sasksignassoc.ca
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Saskatchewan Sign Association 
Golf Tournament

October 2nd was slated as Sign Manufactur-
ing Day. Building on the huge success last 
year, the Sign Association of Canada partnered 
with the International Sign Association to 
bring this opportunity to our members. ISA 
produced a excellent video for promoting the 
sign industry which can be found here: 
h t t p s : / / w w w. s a c - a c e . c a / n e w s - e v e n t s / -
sign-manufacturing-day. Share it on your 
social media and let’s promote our industry.

The SSA will be holding it’s annual Golf 
Tournament on June 26th at the Harbor Golf 
Club & Resort at Elbow, SK. More information 
about attending or sponsoring this event can be 
found at: http://www.sasksignassoc.ca

Sign Manufacturing Day

ISA International Sign Expo is the place to 
make real change, to train your team, and to 
grow your business. April 20 - 23rd, 2016, 
Orlando Florida
More information and registration forms can 
be found at: http://signexpo.org/

ISA International Sign Expo - 2016
ISA’s State of the Industry 2015 survey shows 
solid growth in the last year and a positive out-
look for the coming year.

The 2015 survey marks the most positive out-
look since ISA began the survey in 2011. 

The Future Looks Bright

According to a Markets and Markets research 
report, global shipments of connected digital signage 
displays grew by 21.7 percent to 7.3 million units in 
2014. Market growth is driven by greater demand for 
digital signage solutions in all market verticals, tech-
nological advancements and a continued decline in 
prices. Shipments to the EU28+2 countries totaled 
1.8 million units, whereas shipments to North Ameri-
ca reached 2.1 million units. The Rest of World 
region accounted for the remaining 3.4 million units 
shipped in the year. 

Berg Insight forecasts that global shipments of digi-
tal signage displays will grow at a compound annual 
growth rate (CAGR) of 18.7 percent in the next five 
years to reach 17.2 million units by 2019.
For the full report visit: http://www.signs.org/News-
room.aspx

Digital Signs Will Reach 17.2 Million
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Attracting and keeping skilled employees is import-
ant and often difficult for today's businesses. Hiring 
the right employees can be an asset for the company 
but only if you can retain them. Employee retention 
is perhaps the greatest hurdle any business has to 
face. Recruitment, training, mistakes, insubordina-
tion and finally a dismissal is a costly endeavor in 
both financial terms as well as immeasurable lost 
time and damage to your team building. The same 
can be true if you find the perfect employee then lose 
them after only a few months. As cliche as this 
sounds (yet again), it's not about the money.

In the same way that most people no longer know 
what that phrase means, traditional company goals 
and structure fit in the same category. If you are look-
ing to hire and retain a “Millennial” (Gen X, Y or Z) 
your company has to have goals and values that align 
with changing the world, not just your bottom line. 
As unrealistic as this sounds, it's not that hard to do. 
Today's younger employees have been jaded by 
dollar signs and are very willing to jump ship to the 
next best thing if the company is focused on nothing 
more than turning profit. “Millennials are mistrustful 
of a system that hasn't particularly made room for 
them and instead are turning their own attention to 
what they can control”, says Kelly Williams Brown, 
Author and speaker on understanding generation Y. 
According to a peer research study, The highest rank-
ing goals of  Millenials are 1. to be a good parent 
(51%), 2. to be a good husband/wife/partner (30%), 
and 3. to be a useful, integrated, and helpful member 
of the community. A lot of Millennial's grew up with 

both parents working which might also account for 
the strong desire for inward values not related to 
belonging to a work environment. 

If you want a passionate and dedicated employee, 
chances are that same passion and dedication will be 
what loses that talent if your company and employee 
values don't align. Flexible work schedule and an 
engaging work environment are the new paradigm 
for this generation. If your company focuses on the 
9-5 work week, this is almost an impossibility unless 
you shift your company to a new way of working. 
Buckminster Fuller once said, “You never change 
things by fighting the existing reality. To change 
something, build a new model that makes the existing 
model obsolete.” One of Canada's largest accounting 
firms has found a way to retain top talent in this way. 
One employee who is a CPA/CGA notes that they 
work 10 months a year with summers off with their 
kids. It also means they happily work additional 
hours during heavy workload periods of the year. 
Even for myself, an employee of 77 Signs in Saska-
toon for 2 decades, moved to a three day work week 
for 3 years prior to leaving on a new endeavor. 
During this time, the company was able to extract as 
much knowledge and use my talent in anyway 
required for 3 more years. 

It is important that there is always good two way 
communication. Employees need to know what the 
company values most and expects...and your compa-
ny needs to know the same about their employees.  

Flogging a Dead Horse:

Flexible Work & Piece Work:

Continued on page 18...

By Kelly Taylor-Faye
Designer & Partner | Riverstone Studios
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Looking for a quote?
E-mail or call us today!

1212 Scarth Street  Regina, SK

306-359-7709     sales@sleeksigns.com     sleeksigns.com

Latex prints up to 10’ -  Solvent up to 16.5’
UV prints up to 8’ Rigid or Rolled 

Technology is Expensive, Our Prints Are Not

- Industry Only Wholesale Pricing Available
- Fast Turnaround Times - Competitive Pricing  

- 6000 sq/ft per hour Capacity

- Industry Only Wholesale Pricing Available
- Fast Turnaround Times - Competitive Pricing  

- 6000 sq/ft per hour Capacity
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Over the past 50+ years, graphic and communication 
design has emerged as a complex service-profession. 
While pioneering designers honed their craft by hand 
on paper, today's designers are at the forefront of 
technology, using the latest platforms and digital 
tools to develop communication products that can 
reach globally or target a locally.

In addition to the skills required to produce visual 
solutions and solving strategic communications 
problems for clients, today’s designers require a 
specific instinct, versatility, and marketing 
know-how.

Successful business leaders recognize the value of 
great design — and so understand the importance of 
hiring a professional certified designer.

Do you give your professional services away at no 
charge? Speculative design work (or “spec” work) is 
work done without any guarantee of fair market 
value remuneration or compensation.

Sign companies are constantly asked to compete for 
work by providing creative ideas and design work at 
no charge. This practice does not compensate you for 
your work or your time. You create valuable tools for 
businesses — businesses of all specialties and sizes. 
Signage is much more than just larger format design, 
it’s way-finding systems, maps, floor plans, exhibits, 
posters, displays — it’s physical, it’s tangible, it’s 
design in the tactile world.

Graphic design (or communication design) is the 
visualization and execution of communication 
concepts in order to achieve a strategic business or 
communications goal.

Often acting as consultants, graphic designers (or 
communication designers) design, develop and artic-
ulate those visualizations by researching, analyzing, 
structuring and creating visual solutions that solve 
for the specific communications goals of the project 
or organization.

When you think of successful Canadian organiza-
tions, chances are their logos are first to spring to 
mind. But innovative graphic or communication 
design thinking goes far beyond a memorable logo. 
Truly effective design communicates emotion and 
subtle shades of meaning.

Designers are an integral part of Canada’s creative 
economy. Professional designers are skilled at using 
the tools of art and various technologies to visualize 
communications strategies in order to achieve mea-
surable results. Through the strategic use of colour, 
typography, photography and language, graphic or 
communication designers produce materials that 
convey specific messages to intended audiences.

Graphic Designers Help to
Achieve Communication Goals

Simplifying the Complex

Compiled and Written By Cheryl McDougall 
CGD (OneOliveDesign.com) | With information from Graphic Designers of Canada (gdc.net)
Compiled and Written By Cheryl McDougall 
CGD (OneOliveDesign.com) | With information from Graphic Designers of Canada (gdc.net)

What is Speculative Work?
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Experienced, certified professional designers under-
stand this — extending clients’ reach into the market-
place and helping them achieve their full market 
potential.

When you think about graphic or communication 
design and its potential for your business – remember 
– quality design is effective design. To find the right 
designer to hire for in-house production – or for a 
specific project – evaluate several individuals or 
firms and look for key indicators of a commitment to 
design process: experience through samples of past 
work, demonstrate strategic thinking through 
descriptive case studies, and whether or not they are 
industry certified.
 
One way of ensuring you are hiring a professional is 
to look for the CGD™ certification mark.  When the 
letters CGD™ follow a designer’s name, it signifies 
that the particular individual’s service is up to theCa-
nadian national standard for professional graphic or 
communication design. 

Some clients may not understand that ideas are intel-
lectual property. That your creative is your stock in 
trade and that you've learned how to do this through 
hours of education, training, practice and hard work.  
So doing spec work does your client – and you! – a 
disservice.
 

Without the experience and expertise a professional, 
certified designer brings, you may end up with 
design solutions that don't reach your business’ 
potential, or worse that don’t reach your target 
market; digital files that don't work when they reach 
you, identity systems that don’t work across different 
media, and costly errors for reprinting.

Ironically, speculative work can often work against a 
marketing plan. Unless there is proper and holistic 
assessment of the objectives, clients won’t benefit 
from an approach or solution that meets their expec-
tations in terms of success.

Success: Collaboration Between
the Client and the Designer

Good Design is Good Business

gdc.net

pros do it certified.

gdcskn

...Continued on page 12
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1st Choice Graphics
Matthew Scott
PO Box 503, St Brieux, SK, S0K 3V0
Phone: (306) 874-5457
Fax: (306) 874-2914
Email: 1stchoice@sasktel.net

Abacus Signs (2013 Inc.)
Dale Soles
331 103rd St E, Saskatoon, SK, S7N 1Y9
Phone: (306) 477-1900
Toll Free: (800) 489-8838
Fax: (306) 373-6550
Email: abacussigns@abacussigns.com
Web: www.abacussigns.com

Acme Neon & Plastic Sign Supplies Ltd.
Robert Craig
6350 Viscount Rd, Mississauga, ON, L4V 1H3
Phone: (905) 672-0007
Toll Free: (800) 233-8634
Fax: (905) 672-0104
Email: bobcraig@acmesignsupplies.com
Web: www.acmesignsupplies.com

All Brite Signs (2003) Ltd.
Mark Erickson
Hwy # 1, Box 89, Craven, SK, S0G 0W0
Phone: (306) 721-7446
Fax: (306) 522-5581
Email: sparky@allbritesigns.com
Web: www.allbritesigns.com

Allanson International Inc.
Nigel Isaac
33 Cranfield Rd, Toronto, ON, M4B 3H2
Phone: (416) 525-2253
Toll Free: (800) 668-9162
Fax: (416) 752-6717
Email: nisaac@allanson.com
Web: www.allanson.com

CSA Group
Dora Vendrig – Saskatoon, SK
1707-44th Street, Edmonton, AB, T6N 1E6
Phone: (306) 249-3448
Email: dora.vendrig@csagroup.org
Web: www.csagroup.org

Daktronics Canada
Mark Meyer
201 Daktronics Dr, Brookings, SD, 57006, USA
Phone: (605) 692-0200
Toll Free: (800) 353-1003
Email: Mark.Meyer@daktronics.com
Web: www.daktronics.com

Dynamic Signs Inc.
Jeff Gudmundson
621-5th Street, Estevan, SK, S4A 0P8
Phone: (306) 634-7446
Email: info@dynamicsignsinc.ca
Web: www.dynamicsignsinc.ca

Electra Sign Ltd. / Prairie Sign
Lisa Kilbride
1248 McDonald St, Regina, SK, S4N 4X6
Phone: (306) 525-5965
Toll Free: (866) 476-6478
Fax: (306) 522-9539
Email: lisa.prairiesigns@sasktel.net
Web: www.electrasign.com

EM Plastic & Electric Products Ltd.
Bart Anderson
101 Omands Creek Blvd, Winnipeg, MB, R2R 1W3
Phone: (204) 633-5516
Fax: (204) 694-5140
Email: banderson@emplastic.com
Web: www.emplastic.com

Future Signs Inc.
Aaron Turnbull
621A 5th St
PO Box 1711, Estevan, SK, S4A 1C8
Phone: (306) 634-5755
Fax: (306) 634-4216
Email: aaron@futuresignsinc.com
Web: www.futuresignsinc.com

Gemini Canada
Kerri Eady
373 John Street, Neustadt, ON, N0G 2M0
Phone: (519) 799-5952
Toll Free: (800) 265-0426
Fax: (519) 799-5954
Email: kleady@signletters.com
Web: www.signletters.com

Graphic Ad Ltd.
Colleen Lessmeister
908 4th Ave,
PO Box 128, Humboldt, SK, S0K 2A0
Phone: (306) 682-4266 
Toll Free: (800) 661-4266
Fax: (306) 682-4266
Email: clessmeister@graphic-ad.ca
Web: www.graphic-ad.ca

GRIMCO Canada
Brad Pye
6810 - 6th St. SE, Unit F, Calgary, AB, T2H 2K4
Phone: (604) 420-8900
Toll Free: (800) 461-8991
Fax: (403) 287-2825
Email: bpye@grimco.com
Web: www.grimco.ca

Intertek
Brad Helgason
1766 McAra Street, Regina, SK, S4N 6L4
Phone: (306) 545-3551
Email: esi@sasktel.net

Ironjet Promotions
Lara Dobson
4804 50th Ave, Lloydminster, AB, T9V 0W5
Phone: (780) 870-5442
Toll Free: 1-855-IRONJET (476-6538)
Email: lara@ironjet.ca
Web: www.ironjet.ca

Jarin Accessories Inc.
Dave Sundby
298 Edson Street, 
PO Box 8371, Saskatoon, SK, S7J 0P9
Phone: (306) 242-7722
Toll Free: (800) 820-0755
Fax: (306) 242-7673
Email: jarinacc@gmail.com
Web: www.speedstripes.com

Membership Directory
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Kota Graphics & Design Inc.
Paul Vass
4003 Millar Ave, Unit 6, Saskatoon, SK, S7K 2K6
Phone: (306) 652-7058
Fax: (306) 653-7058
Email: paul@kotagraphics.ca
Web: www.kotagraphics.ca

Laser Impressions Inc.
David Zolinsky
4-1540 Alberta Ave, Saskatoon, SK, S7K 7C9
Phone: (306) 978-7760
Fax: (306) 978-7761
Email: dave@laserimpressions.ca
Web: www.laserimpressions.ca

ND Graphics Inc.
Laurel Rowley
3903 Millar Ave., Unit #6, Saskatoon, SK, S7P 0C1
Tel: (306) 665-6660
Toll Free: (888) NDGRAPH (634-7274)
Fax: (306) 382-1290
Email: laurel.rowley@ndgraphics.com 
Web: www.ndgraphics.com

Nutec Embroidery Ltd./Signs Of The Times
Peter Frey
9809 Thatcher Avenue, PO Box 1630, North 
Battleford, SK S9A 3W2
Phone: (306) 446-1588
Toll Free: (866) 446-1588
Fax: (306) 446-1515
Email: peter.nutecemb@sasktel.net
Web: www.nutecembroidery.com

Plasti-Lite Signs Inc.
Kelly Junek
205 Stenberg Ave, 
PO Box 124, Stockholm, SK, S0A 3Y0
Phone: (306) 793-4323
Fax: (306) 793-4325
Email: plastiliteneon@sasktel.net
Web: www.plastilitesigns.com

PLS Sign & Graphic/Regina Tent & Awning
Roberston Findlay
1855 Cameron St., Regina, SK, S4T 2T9
Phone: (306) 522-8231
Fax: (306) 781-7977
Email: plssign@sasktel.net
Web: www.plssign.ca

PM Signs & Electrical SASK Ltd.
Darren Reiger
501-46 Street E, Saskatoon, SK, S7K 0W8
Phone: (306) 934-8812
Fax: (306) 934-8813
Email: jackpmsigns@sasktel.net
Web: www.pmltd.net

Pro-Touch Engraving Ltd.
Bonnie Moran
2605 Faithfull Ave, Bay 3, Saskatoon, SK, S7K 5W2
Phone: (306) 242-5755
Fax: (306) 975-3757
Email: protouch@sasktel.net
Web: www.protouch.ca

Ron’s Signs & Graphic
Ron Schaal
PO Box 1214, Maple Creek, SK, S0N 1N0
Phone: (306) 662-4218
Email: rpsigns7@excite.com

Saskatchewan Polytechnic
Cody Peterson
400 119 4th Ave. S., Saskatoon, SK, S7K 5X2
Phone: (306) 775-7515
Toll Free: (866) 467-4278
Email: Cody.Peterson@saskpolytech.ca
Web: saskpolytech.ca

SaskCan Signs & Service
Randy Muderewich
1046 Kearns Cres, Regina, SK
Mailing Address: PO Box 524, Station Main, 
White City, SK, S4L 5B1
Phone: (306) 525-4766
Fax: (306) 525-3533
Email: sales@saskcansigns.ca

SaskPower (Electrical Inspections)
Les Beros
2025 Victoria Ave, Regina, SK, S4P 0S1
Phone: (306) 566-2532
Toll Free: (877) 225-2224
Fax: (306) 566-2906
Email: lberos@saskpower.com
Web: www.saskpower.com

Sign A Rama - Regina
Andrew King
1920 Francis St. Units D & E
Regina, SK, S4B 6B3
Phone: (306) 347-7446
Fax: (306) 347-7481
Email: signexpert@signarama-regina.com
Web: www.signarama.ca/sk-regina

Seventy-Seven Signs Ltd.
Devin Froese
611 50th St E, Saskatoon, SK, S7K 5W8
Phone: (306) 931-1130
Toll Free: (877) 272-0583
Fax: (306) 931-6828
Email: devin@77signs.com
Web: www.77signs.com

Signal Industries (1998) Ltd.
Merve Mantyak
1300 8th Avenue, Regina, SK, S4R 1E2
Phone: (306) 525-0548
Toll Free: (800) 565-9443
Fax: (306) 525-3465
Email: info@signalindustries.ca
Web: www.signalindustries.ca

Sleek Advertising Ltd.
Carl Weger
1212 Scarth Street, Regina, SK, S4R 2E5
Phone: (306) 359-7709
Email: sales@sleeksigns.com
Web: www.sleeksigns.com

Society of Graphic Designers of Canada, 
Saskatchewan North Chapter (GDCSKN)
Josh Nagy (President)
PO Box 24016 Midtown Postal Outlet, Saskatoon 
SK, S7K 8B4
Phone: (306) 381-6779
Email: president.skn@gdc.net
Web: gdc.net/skn

TG Graphics SM Inc.
Howard Crossman
1810 Saskatchewan Ave, Saskatoon, SK S7K 1P9
Phone: (306) 934-4757
Toll Free: (888) 787-7877
Email: hcrossman@tggraphics.ca
Web: www.tggraphics.ca

Upright Signs
Darrel Yaehne
430 Broadway Avenue, Regina, SK, S4N 1B6
Phone: (306) 535-3345
Email: service@uprightsigns.com
Web: www.uprightsigns.com

Wolfecroft Signs Ltd. 
Sheldon Rioux
806-A 43rd St E, Saskatoon, SK, S7K 3V1
Phone: (306) 244-7739
Fax: (306) 244-7759
Email: wolfecroft@sasktel.net
Web: www.wolfecroft.com

WRI Supply
Frank Braeuer
3554 Highway 97 N, Kelowna, BC, V1X 5C2
Phone: (250) 491-7887
Toll Free: (800) 663-2377
Email: frank@wrim.com
Web: www.wrisupply.com
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...Continued from Page 9
When you hire a CGD™ certified designer you are 
tapping into expertise in communication strategies, 
effective problem-solving and highly specialized 
design know-how. A CGD™ certified designer can 
help you articulate your business objectives and crys-
tallize your ideas. You'll be rewarded with thoughtful 
visual communications that make your message 
clear.

To find CGD™ certified designers near you, visit 
gdc.net/find-a-designer

POLYFIT SIGN SYSTEMS  
 

Canadian Distributor

GrantMetals_IM_Spring09.indd   1 4/2/09   5:11:03 PM



Many sign companies, (whether they are large or 
small) are realizing they require a strong online pres-
ence not just with web space, but also in social 
media. To jump on the train, the typical solution in 
the past has been to throw thousands of dollars at 
web design and SEO (Search Engine Optimization). 
Both typically fall flat and many companies who did 
have a ranking with Google in the past are finding 
themselves left behind standing on the tracks. The 
tips and tricks in this article are geared specifically 
toward increasing your presence through Google but 
following them will also increase your ranking 
through other search engines.

Web pages of the past were static in nature – you put 
information out there,  it gets picked up by a search 
engine, and life goes on, but as technology evolves 
(and I truly mean “evolves”) there are no longer hard 
and fast rules to the game.  

According to statistics collected by eMarketer, smart 
phone use since 2010 has tripled from 19% to 
57% and is expected to increase to almost 70% in 
the US market over the next four years. Smart phones 
have changed the way we communicate and find 
information. In response to this exponential growth 
Google, Bing, and other search engines are develop-
ing a new set of rules that change based on evolution 
and not on rigid standards. Like the new generation 
of mobile surfers, these rules aren’t stationary – they 
are fluid and change based on the physical location of 

the user and the popularity of the business. Static 
websites are a thing of the past and so are keywords.

Although the information in this article can be used 
for most search engines, it focuses primarily on 
getting rankings in Google. For the most part, imple-
menting these tips will increase ranking for almost 
every search engine but Google provides a beautiful 
set of tools with a lot of documentation on how to use 
them. Some people look at search engines as obsta-
cles, but the truth is, search engines are there to help 
- their goal is to connect people to businesses. The 
better they can do that, the better their own bottom 
line. To do so, they sort through millions of sites to 
find a few gems to put at the top of the list – and you 
want your website to be one of those gems.

Rules of the Game:
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Regina, SK, S4B 6B3
Phone: (306) 347-7446
Fax: (306) 347-7481
Email: signexpert@signarama-regina.com
Web: www.signarama.ca/sk-regina

Seventy-Seven Signs Ltd.
Devin Froese
611 50th St E, Saskatoon, SK, S7K 5W8
Phone: (306) 931-1130
Toll Free: (877) 272-0583
Fax: (306) 931-6828
Email: devin@77signs.com
Web: www.77signs.com

By Kelly Taylor-Faye 
Designer & Partner | Riverstone Studios

How to Play the Game:
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Most search engine ranking is now based on a very 
simple concept...the more you get noticed, the more 
important you are. Although this concept is simple in 
nature, it's complex in execution. Much like rock 
stars and actors, you are either on your way up or on 
your way out – and Google, Bing, and others are 
looking for those on their way up. This doesn't just 
happen by accident, and it doesn't happen by throw-
ing money at a SEO company. Becoming high on 
web search ranking takes a well thought out plan, 
dedicated commitment and time. If you aren't com-
mitted to making it part of the lifestyle of your com-
pany – stop reading now and don't waste anymore 
money on SEO companies promising 1st page ranks.

To begin you need a website that is search engine 
friendly. Your landing page (index page) can be as 
flashy as you like, but it has to be full of glorious rich 
snippets of information. Rich snippets are simply a 
few sentences about your company that define who 

you are based on words people might search for – 
and it MUST be in text. For an example, if you are 
expecting people to find you based on the search 
“Saskatchewan Sign Shop LED” then somewhere in 
text on your index page be sure you describe yourself 
in that way...ie: “ABC Co. is Saskatchewan's leading 
sign shop for LED lighting.” Doing this and doing it 
across multiple pages helps search engines match the 
client to the business. Also ensure your site has a 
search engine friendly site map. This is not critical, 
but it does help link all of your pages together giving 
you a stronger description and definition of your 
business.

Use Structured Data. One of the strongest tools 
Google offers for free is Structured Data. https://ww-
w.google.com/webmasters/markup-helper/ is Goo-
gle's tool box for creating the Rich Snippets. These 
snippets are typically the top rankers on Google 
searches and often are used when users are searching 
for very specific products. In order to use this tool, 
you need to be a little tech savvy when it comes to 
accessing and inserting html code into your site. 

Laying the Foundation:
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Continued on page 17...

Forget keywords in META tags. Because of their 
abuse, keywords used in META tags are all but dead 
when it comes to any ranking potential. However, be 
sure to use the TITLE tag to name your business and 
DESCRIPTION tag for your type of work. Most 
notably, be sure to know who your are. Your descrip-
tion should be concise and to the point, much like 
your rich snippet. The more specific you are about 
what you do, the better your chances of being mar-
ried up with a searching client.

Name your photos. When placing photos on a web 
page always use alternative text names (ALT text) to 
describe them in meta data. This ALT text is treated 
like the words on the rest of your web page and helps 
search engines determine what your page is about.  In 
addition to helping your ranking, it also helps your 
photos (and links back to your page) show up on 
image searches.

Because of the exponential increase in mobile devic-
es, search engines now place high ranking on geolo-
cation. For example, if you are driving down the 

street and you use your phone to search for coffee 
shops, the highest ranking results will typically be 
the ones closest to your physical location. If you are 
in Saskatoon, you won't want to know about a coffee 
shop in Vancouver. Submit your business to Google 
through Google My Business (https://www.goo-
gle.ca/business/) formerly known as Google Places. 
This all-in-one tool kit provides you with a place to 
submit your website URL, place a pin on Google 
Maps, and ability to set up a Google+ account which 
in turn will allow you to add information about your 
business hours, location, services, etc. BE SURE TO 
BECOME VERIFIED by phone or mail, otherwise 
your pin will not be added to Google Maps. While on 
this topic, be sure to also submit your site URL to 
Bing at http://www.bing.com/toolbox/submit-site-url

Every step is key to being loved by search engines, 
but this step is perhaps the most difficult because it 
involves a lifestyle change for your business. You 
need to know where your clients are socially and the 
easiest way to do that is ask! Ask them face to face 

Get Pinned:

Be Engaging:
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Need a bigger squeegee? Try A shower squeegee 
with the edge blade wrapped in loop velcro for apply-
ing large panel graphics. The rubber blade floats over 
rivets and uneven surfaces with strong, even pressure. 
The “T” handle provides an ergonomic grip and addi-
tional leverage.

The squeegee (unaltered) also makes clean up easy on 
wet installations.

Tips & Tricks

Remove decals with ease using a $9 orange peeler. 
Made by Chef’n, this Zeel and Peel peeler can be 
easily modified by cutting off the underside tooth to 
become a non abrasive chisel scraper ideal for 
removing vinyl on car wraps in those hard to reach 
areas without concern of damaging the paint. It’s 
available on Amazon as well as Bed, Bath n 
Beyond.

Opening PDFs in Illustrator may cause some elements to 
behave strangely. Text boxes in particular are often affect-
ed. Type will many times break into smaller text boxes, 
with words or individual letters in their own box. This can 
be very impractical and annoying if you're trying to make 
edits to the document.

If you want to edit the type, you must first combine all of 
the characters or retype them all. Here's an easy solution 
for getting all of those individual letters grouped together.

1. With your selection tool, select all of the characters that you want to combine. Clicking and dragging your cursor 
over all of the text boxes is an effective way to select all of the characters and words. Copy them all (Command + 
C) or Control + C if you're on a PC. 2. With your type tool, draw a text box. 3. With the text box still selected with 
the type tool, press Apple + V (Control + V) 4. The type will flow itself into this new text box, without all of the 
awkward breaks. Tip by: Jennifer Brown Designs
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...Continued from page 15

what social media they use and then learn to use it. It 
might be Facebook, perhaps Pintrest, maybe Insta-
gram...whatever it is, get involved. Follow them, 
give advice for free. Give tips, tricks, write blogs, 
write articles for local newspapers and magazines. 
Give away as much free advice as you can through as 
many avenues as possible. If you donate signage to 
events, be sure several people post pictures of it and 
descriptions with links back to your website. These 
link backs are your vital signs. They are the heart 
beat that tells search engines what the current buzz is 
and if you are part of that buzz. The more people 
mentioning, sharing, and discussing your work, the 
better your chances are at ranking higher. The most 
important and hardest part in this is NEVER sell 
anything on social media! No exceptions! The fastest 
way to be exiled from the social scene is to talk about 
your products in any way that can be construed as a 
sales pitch for them.

As the internet continues to evolve, businesses need 
evolve with it. The rules for search engine ranking 

continually change and having your web page show 
up in search engines is a bit like trying to hop on a 
moving train. The biggest mistake most companies 
make is trying to jump on while you are standing 
still. Inevitably, it doesn't work. Like catching a 
moving train, getting ranked high on search engines 
requires running hard to jump on-board...but even 
then, you'll still be at the back of the train. Once on, 
you need to continue to push forward with momen-
tum - non stop if you want to get to the front of the 
train. This is a company lifestyle change that requires 
being open and committed to continual engagement 
with community. It's about being part of the bigger 
picture that doesn't focus primarily on just selling 
signs. Being active and  vocal in local activities gets 
rewarded with higher rankings.

For more reference and information go to:
https://www.google.com/webmasters/tools/sub-
mit-url

Bing also has a good set of webmaster tools and I 
encourage you to check them out as well at:
http://www.bing.com/toolbox/webmaster
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...Continued from page 6

What challenges do they have? What do they hold 
dear to their heart? What extended goals do they 
have? How can your company help them achieve 
them? Any company that is thriving has open dialog 
with their team. Vishen Lakhiani of Mindvalley even 
goes as far as having employees review each other in 
a private, but democratic process and are encouraged 
to praise each other for good work through various 
initiatives (coffee cards, notes of thanks, emails). In 
this way, company morale stays high, team work is 
encouraged and  everyone knows the expectations 
and directions for the company. 

Tying profits to every employee also helps to 
promote engagement.  Profits don't necessarily have 
to be given directly to the employee either. RBC 
provides community grants every year through their 
1200 branches. With some of their grants, employees 
get to choose what community initiative the money 
goes to and then volunteer a certain number of com-
munity hours to receive the grant. In this way, 
employees get to share their company's profits with a 

cause they directly feel connected with, not a cause 
their employer is involved in. Most of the grant 
money goes to small local community groups such as 
planting flowers in a neighborhood, after school 
programs, or local recreation groups.

Initiatives like these foster a good working environ-
ment. It takes creativity, foresight, and dedicated 
hard work to build a business. Remember that grow-
ing a business relies entirely on the strength and dedi-
cation of the staff you build it with. Be sure your 
goals are aligned with the goals of the people you 
surround yourself with everyday. Be patient when 
recruiting the right talent, don't just look for a warm 
body to fill a spot, and be open and flexible with how 
your company functions. Remember, the only 
constant in life...is change.
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